
THIS IS WHERE TECHNOLOGY
MEETS PROGRESS

Top 10
visitor countries:

1.	 GERMANY

2.	 ITALY

3.	 POLAND

4.	 FRANCE

5.	 GREAT BRITAIN

6.	 ROMANIA

7.	 PORTUGAL

8.	 TURKEY

9.	 SPAIN

10.	 SWITZERLAND

230 
exhibitors
from 30 countries

90 %
exhibitors with
intention to reparticipate

83 %
trade visitors with
likelihood of returning

69 %
from outside Germany

28,348 *
visitors
from 93 countries
* including exchange visitors from Techtextil



Occupational status
of trade visitors

17 % Self-employed business person

15 % CEO / Director

15 % Departmental / unit head

14 % Head of division, works manager

22 % Other employee

11 % In training

6 % Other 

DESTINATION  
FOR TOP  

DECISION MAKERS

76 %
of visitors are involved in

purchasing decisions.



WHAT INTERESTS
TRADE VISITORS

39 % Sewing technologies
and materials

28 % CAD / CAM (2D / 3D / 4D)

22 % CMT (Cutting, Making, Trimming)

20 % Finishing

19 % Embroidery technology

18 %

17 %

18 %

15 %

18 %

18 %

12 %

10 %Digitalisation and automation

Sustainable technologies

Textile treatment

Printing technologies

Knitting technology

Quality control and certification

Research, development, training, consulting

Information technology



TOP 5 trade fair participation objectives
exhibitors

TOP 5 trade fair visit objectives
trade visitors

43 % 80 %Viewing / discovering new products
Establishing new
business relationships

42 % 70 %Expanding expertise Maintaining existing
business relationships

27 % 64 %See / get to know product variants
Present innovations,
new developments

25 % 56 %Initiating new business connections
Show and discuss
product variants

24 % 54 %Networking / exchanging information
Networking / exchanging
experiences
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94 % 90 %of trade visitors
achieved their
trade fair objectives

of exhibitors
achieved their
objectives

OUR TRADE FAIR TARGET: YOU.
YOUR TRADE FAIR TARGET: ACHIEVED.


